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Dr Martin Fahy, Chief Executive Officer, ASFA
Dr Martin Fahy is Chief Executive Officer of the Association of Superannuation Funds of Australia
(ASFA).
Martin joined ASFA in November 2016 and was previously a Partner in management consultancy
at KPMG, where he worked with clients across the financial services and other sectors to drive
transformational change.
Martin has worked in a consulting and advisory capacity in the US, Europe, the Middle East
and Africa and Asia Pacific. He is a recognized thought leader in the field of Shared Services,
Business Process Outsourcing (BPO) and Finance Transformation. He has presented at more than
500 industry and academic conferences and has published five books, three monographs and
numerous articles.
From 2007 to 2011, Martin was CEO at the Financial Services Institute of Australasia (FINSIA)
where he led the organisation’s transformation post the sale of its education business. Prior
to FINSIA, he led strategy and development for the Chartered Institute of Management
Accountants (CIMA) in Asia Pacific.
Martin holds a Ph.D from the National University of Ireland, is a former senior Fulbright scholar
and has extensive research and policy experience from his time as an academic. He is an Adjunct
Professor at the University of Technology Sydney, where he is also Chair of the Centre for
Management and Organisational Studies (CMOS) Advisory Board.
Catherine Farrugia, General Manager, Channel Management, Rest
Catherine has been working in the digital space since 2000, initially focusing on digital
communications before broadening her skill base with a move into technology. Prior to her
current role she worked as an online solutions specialist, with a focus on technical enablement
for digital transformation. In this time she oversaw Rest’s initial migration into the cloud. As
General Manager of Channel Management for Rest, Catherine is responsible for both digital
and non-digital channels including web, mobile app, contact centre, live chat and channel
integration. Her experience encompasses web, intranet, mobile, strategic communications
projects, application management, cloud architectures, writing, research and creative in a
diverse range of industries including film & television, public transport, home improvements and
superannuation. Catherine holds an honours degree in Communications from the University of
Technology, Sydney.
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Michael Gomersall, Head of Business Growth, AMP Workplace Superannuation
Michael is an actuary with over 30 years’ experience in the corporate super industry. His
expertise has been acquired through his previous and current superannuation roles that have
covered actuarial, administration, consulting, investments, group insurance, member education,
client relationship and business development.
Michael’s current role focuses on working with new and existing corporate clients with solutions
in all the major super related areas of benefit design, investment objective and strategy setting,
insurance design, transition management and employee benefits. He has been involved in
project managing numerous transitions for clients including some of Australia’s largest and most
complex super fund transitions for example, BHP Billiton and Mitsubishi.
Michael is also Fellow of the Association of Superannuation Funds of Australia and was
previously the National Practice Leader, Investor Education at Mercer and Director and
Superannuation Community Leader at Deloitte Actuaries and Consultants.
Amanda Hicks, Partner in Charge, Customer, Brand & Marketing Advisory, KPMG
Amanda brings more than 20 years’ experience in marketing and consumer insights to KPMG.
She has consulted to some of Australia’s leading corporations and organisations on customer,
employee, stakeholder and corporate strategy; providing clients with deep, actionable
understanding of consumers in today’s fast changing world. Areas of expertise include customer
experience design, implementation and measurement; consumer and market behaviours,
attitudes and understanding; brand health assessment, communications and effectiveness
measures development; employee engagement; and strategic planning.
At KPMG, Amanda helps our clients to gain better consumer and stakeholder insights – how
they feel, what they expect, and what they want from our clients in the future. Her main goal is
to help our clients enact and measure change to grow their business.
James Holmes, Manager, Member Engagement, ESSSuper
James Holmes is Manager Of Member Engagement at ESSSuper.
An experienced marketer of over 25 years, he’s worked across a range of industry sectors and
brands - creating and executing integrated online and offline marketing strategies to drive
growth and increase engagement.
Before joining ESSSuper, James worked for a diverse array of advertising agencies (including
George Patterson Y&R Melbourne and DDB Sydney) and creative agencies, from London
through to Sydney and Melbourne.
James has a strong track record in creating innovative solutions via digital automation and
process improvement initiatives, driving operational efficiency and increasing brand loyalty.
He’s passionate about improving the financial literacy of members and empowering them to
make informed decisions for their future.
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James Kelly, Head of Member Experience, TelstraSuper
James Kelly (Executive MBA) is a leader in customer experience strategy and delivery, who has
built a reputation for reducing organisational complexity to build simple customer journeys and
innovative experiences.
Appointed in the recently created role of Head of Member Experience at TelstraSuper in
response to the organisation’s recognition of the value and importance of assessing the endto-end member experience across all channels. James leads the development and execution of
an integrated and fund wide Member Experience strategy. At the beginning of his career James
developed a passion for the customer through various customer facing roles which evolved into
leadership roles within different channels of marketing and distribution.
James has extensive experience within superannuation and financial services, ideally placing
him in a position to integrate expert technical support with multi-channel experiences, ensuring
Telstra Super members, including those transitioning-to, or in retirement, are empowered to
make the best decisions regarding their super.Through his work within customer experience
James has seen has seen firsthand the potential gains of a customer-focused strategy, and
actively promotes the reframing of the industry around the customer.
Analisa Kirby, General Manager, Wealth Marketing & Customer Strategy, MLC
Analisa Kirby is the General Manager of Wealth Marketing and Customer Strategy at MLC. She
is responsible for leading MLC’s brand, marketing and customer engagement activities across
a broad range of wealth offerings including investment management, superannuation and
financial advice.
Analisa brings over 20 years’ experience in Australian and international wealth management.
Prior to NAB, Analisa held senior leadership roles at QIC, AMP Financial Services, AMP Capital
Investors and Henderson Global Investors.
Her key areas of expertise include brand strategy, customer experience and marketing strategy.
She has also managed all aspects of brand reputation including PR, government affairs and
communications and has led multiple cultural change initiatives. She is passionate about the
alignment of purpose, culture and brand in delivering great client and organisational outcomes.
Analisa has a Masters of Management and an Honours degree in Applied Economics.
Ashima Mehta, Innovation Insights Manager, AustralianSuper
Ashima is a strategic customer research and insights professional with over 10 years’ experience.
In her current role as Innovation Insights Manager at AustralianSuper she is responsible for
delivering strategic insights covering member, business and adviser, as well as facilitating an
Insights & Innovation Forum to drive customer-focused initiatives through management of an
ideas pipeline.
Her career spans across both client and supplier side and prior to joining AustralianSuper held
roles at KPMG in Management Consulting and Crown Resorts as Market Intelligence Manager.
She is passionate about telling a story with data and understanding customers on a deeper level
so she can be their voice in organisations.
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Sean McCormack, Chief of Group and Retail Partners, MLC Life Insurance
Sean leads the Group and Retail Partners function at MLC Life Insurance, which focuses on
bringing all customers and partners the full benefits and scale of our distribution, technology
and innovation capabilities.
Prior to this, Sean was Chief Operating Officer, responsible for Operations, Technology and
Enterprise Program Management Office. In his role he was the executive sponsor for the
program to re-platform MLC Life Insurance’s technology systems as part of the divestment from
NAB.
Previously within NAB’s wealth management business, Sean was the Insurance business lead
in NAB Group Development for the due diligence and subsequent acquisition of 80% of MLC
Limited by Nippon Life (2015-2016). He was GM Product and Underwriting, Retail Insurance
from 2010-2015, and performed various senior roles in Plum Financial Services including
distribution, projects and strategy.
Sean holds a Bachelor of Economics from the University of Adelaide and is a Certified Financial
Planner, as well as a member of the Financial Planning Association.
Theresa Mills, Board Director, Financial Literacy Board, ASIC
A Board Director and Executive, Theresa Mills has extensive experience in Superannuation,
Financial Services, Financial Literacy and Disability. She is skilled in governance, strategy,
transformation, people and culture, and growth with repeated and demonstrable results.
Theresa has a deep understanding of members and is passionate about optimisation of financial
outcomes for all Australians. She is also Chairperson of the John Pierce Centre and a Member of
the Finance Sub Committee.
Peter Monk, GM Australia and New Zealand, Concentrix
Peter is the Country General Manager for Concentrix across Australia and New Zealand.
Concentrix is a Customer Engagement Services company, employing over 240,000 staff globally,
including over 2,000 staff in five delivery centres in Australia and New Zealand.
Over the past 30 years, Peter has assisted clients with multiple customer experience
transformation and outsourcing initiatives, with a particular focus on the implementation of
omni-channel and digital programmes.
Peter has previously worked in the UK, USA, Africa and Indonesia, giving him significant
international experience.
David Neate, Solutions Delivery Manager, Zurich Life & Investments
David has over 30 years’ experience within the insurance industry working originally as a broker
in Lloyds of London then as a general manager of a software development company specialising
in web based insurance sales. He travelled to Australia in 2006 and joined OnePath as a Program
Manager.
Today as Solutions Delivery Manager at Zurich Life & Investments, David is responsible for
ensuring the business strategy is delivered across the Retail & Group Insurance businesses.
When David is not at work, David is a passionate sailor and when he is not racing he will be
teaching the junior team at his local sailing club.
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Sarah Phillips, Senior Manager, Corporate Affairs, AIA Australia
Sarah Phillips is the Senior Manager for Corporate Affairs at AIA Australia.
Sarah has previously worked in a number of public policy roles, including developing the
Insurance in Superannuation Voluntary Code of Practice for the Insurance in Super Working
Group and developing the first Life Insurance Code of Practice for the FSC. More recently, Sarah
acted as Reputation Manager at the Business Council of Australia.
Prior to moving to Australia, Sarah worked as a lawyer and in corporate and regulatory affairs in
Auckland, New Zealand. Sarah holds a Master of Laws and a Bachelor of Commerce (Economics)
from the University of Auckland, and studied Economics at UC Berkeley in California.
Andrea Piaia, Senior Consultant, Willis Towers Watson
Andrea joined Willis Towers Watson Australian Benefits team as a Senior Consultant in 2005
and has over 34 years’ experience as a consultant in the Australian benefits industry. Prior to
joining Willis Towers Watson she worked for National Mutual Life Association, and the entities
who subsequently acquired National Mutual’s superannuation business, for just over 20 years.
She has worked with multinational companies in a wide range of industries on assignments
including development of benefits and rewards philosophy and strategy, harmonisation of
benefits programs, benefit plan de-risking and corporate benefits governance approaches.
Andrea also has significant experience in strategic reviews for retirement plan arrangements;
trustee board operations including trustee governance and compliance issues; restructuring of
benefits arrangements where merger and acquisition activities occur; overseeing the financial,
investment and administration aspects of benefit plans; development and oversight of Risk
Management Frameworks and Business Plans including identification and management of key
risks; and implementation of communication programs.
She is particularly skilled in managing and delivering consulting assignments, which require
inputs from a range of subject matter experts, in a practical and actionable manner to
stakeholders. Much of this work requires strong project management as these consulting
assignments involve multiple tasks and stakeholders.
Andrea is a director of Towers Watson Superannuation Pty Ltd which provides Trustee Services
for selected superannuation funds.
Andrea has also chaired the Willis Towers Watson Australasian Inclusion and Diversity Council
for the last 3 years and was a member of the Towers Watson Asia Pacific Council for the prior 2
years. The role has required the development and implementation of priorities for the business.
She has a Bachelor of Arts and a Diploma of Superannuation Management. She has also
successfully completed a number of the Securities Institute of Australia units for her RG146
advisor accreditation.
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Julian Plummer, Head of Strategy, Midwinter
Julian Plummer is one of the original co-founders of Midwinter Financial Services – a leading
Australian financial advice software company (now a Bravura company).
Currently as Head of Strategy at Midwinter, Julian helps to drive growth of the company’s
software solutions by promoting its value proposition to help their clients – licensees, practices,
trustees and planners - accelerate the growth of their own businesses. Julian has also served as
the company’s Managing Director and up until its acquisition, was the Managing Director of
InvestmentLink – Australia’s largest independent datafeed repository.
Julian’s career within the financial services industry spans over 20 years. During this time he’s
held a number of management positions including Head of Quantitative Research at CBA. Whilst
an asset consultant at Intech Financial Services, Julian has worked with some of Australia’s
largest multi-manager and superannuation funds.
Julian has a Bachelor of Economics (Hons.) and has completed the Chartered Financial Analyst
course.
Thomas Reeh, General Manager – Asia Pacific , AHC
Thomas Reeh manages the Asia Pacific arm of the AHC business. Thomas has over 20 years’
experience in the Australian banking and financial services sectors. Prior to joining AHC in
2013, Thomas was Head of Financial Planning Victoria and Tasmania for AMP. He had franchise
oversight of more than 500 AMP Financial Planners and led the region through extensive FOFA
reform changes. Thomas holds a BA (Hons) degree from the University of Adelaide and a
Graduate Diploma in Investment and Finance from the Securities Institute of Australia.

Lucio Ribeiro, AI and advertising expert
Lucio Ribeiro is a twenty years marketing veteran. He is also a public speaker, media
commentator, Marketing Lecturer at RMIT, Market Insights at Deakin, and A.I. mentor at Future
Skills. His the former founder of the digital agency Online Circle. He is also an adventurer, having
gone from Buddhist temples in China to the heart of a humanitarian crisis in a refugee camp as
a volunteer.
Lucio has won more AI Marketing awards than anyone in Australia and has toured with
Advertising Week (USA, LATAM and APAC) sharing his insights and experience.
With over 20 years of marketing experience, he’s worked for McCann-Erikson, LoweLintas,
MRM and Ogilvy until 10 years ago where he co-founded Online Circle Digital, servicing
clients like Mercedes-Benz, Mondelez, Cadbury, Parmalat/Lactilis, NAB and more. His agency
was acquired in 2019. He is graduated in Law, with an MBA, Certificate in Psychology, Game
theory (Stanford) and Artificial Intelligence (MIT Sloan). Lucio has a lifelong alumni from “The
Marketing Academy”.
During his career, Lucio was elected one of the top 100 most influential Online Marketers in the
world by Marketing Today and he has judged international Awards like AME, MB Awards and
the New York Festivals.
In 2017 Lucio Ribeiro started working with AI and his view of democratizing Artificial
Intelligence. In 2018 his work with IBM Watson and San Churro, an Australian Food retailer,
won numerous awards and it was showcased events around the world.
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Nicole Shoaei, Manager Member Segmentation, First State Super
Nicole is passionate about making things better for members by bringing their voices to every
discussion. She has worked for 20 years in marketing, customer experience and insights, Nicole
has studied business as well as human centred design, design thinking.

Barry Trubridge, Partner, Customer Experience, PwC
Barry is a Partner within PwC, specialising in customer-led transformation. Barry brings
together customer experience, sales/service excellence and channel transformation to deliver
customer and commercial outcomes for his clients. Barry has over 20 years’ experience in the
financial sector, leading large scale, customer-led transformation programs across digital,
mobile, telephony and branch networks. Prior to joining PwC, Barry held executive positions in
transformation and strategy in top-tier banks in the UK and Australia.
Barry has deep expertise across retail strategy, digital banking, multi-channel implementation,
customer-centric transformation, and delivery of sustainable change.
Brannon Valmadre, General Manager, Illuminate Communications
An integrated communications expert with more than 20 years’ experience spanning
strategic communications, brand communications strategy, public relations and corporate
communications, Brannon is the General Manager of Illuminate Communications. Illuminate
works with clients across financial services, telco, energy, government and not-for-profit,
guiding and supporting them on the development and implementation of effective integrated
communications programs that shift perceptions and change behaviours through compelling
insight-led work.
Stuart Ward, APAC Director of Financial Services Strategy, Salesforce
Stuart Ward is the APAC Director of financial services strategy at Salesforce. Stuart draws
more than 15 years experience in Banking technology, consulting and marketing as an
advisor to financial services executives on digital transformation, innovation culture, conduct
and compliance. Stuart Holds a masters degree in applied finance and a bachelors degree in
information science.
Brendan Watmore, Principal, Content Connect
Brendan Watmore has worked in Advertising and Media for more than 20 years with 15 years
working in digital roles. More recently Brendan worked with a team to open the Australian
offices for InMobi, an in-app mobile technology business as Head of Strategy and Commercial
Director. InMobi grew from a standing start to $25M annual revenue in 4 years and a significant
component of this success was the incorporation of data products into the commercial
proposition.
Content Connect was created to help brands learn more about consumers by connecting data
sources to customer touchpoints. We are an independent business working with a range of
datasets for clients which include Qantas Loyalty, Tourism NT, Australian Radio Network and
AMP. Our projects cover Identity enrichment, location analytics using GPS signals, consumer
insights from customer interactions and credit card analytics
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Amalie White, Head of Transformational Change, Sunsuper
Amalie White joined Sunsuper in 2007 and is currently Head of Transformational Change. She
has previously led Sunsuper’s Customer Interactions and Member Benefits teams. Amalie is
passionate about providing exceptional experiences to Sunsuper’s customers and brings more
than 20 years’ experience from the financial services industry across all sectors in banking,
insurance and superannuation. She actively seeks opportunities to innovate, lead and implement
service industry best practice. An advocate of exceptional people car, Amalie embeds a culture
of collaboration and trust in her teams resulting in high employee engagement and customer
satisfaction.

